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VISIBILITY

They cannot consider careers they don't know exist.  

NETWORKS
Access to professionals who can explain different industries 
and routes into work can be limited.  

EXPERIENCE
They need opportunities to apply their interests in real 
workspaces and projects. 

Talent and ambition need 
access to opportunity.
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Real experiences. Meaningful work. New possibilities.
Projects shaped with your club, sponsors and local employers – giving young people opportunities to explore, contribute and create. 

Projects Young people gain experience and a platform for their ideas.
Your club and partners gain fresh perspectives and stories to share. 
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How we can work together. 
A shared project, with clear contributions from everyone involved. 
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Click to play - Camden STEAM case study film (3 mins)

Participating 
organisations
included: 

           The experience that inspired Behind The Goal.
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http://www.youtube.com/watch?v=YDNC0n63Iy8


AN INTERACTIVE CLUB EXPERIENCE 

Create an immersive digital environment where 

young people explore your club, discover careers 

and take part in programmes, while learning about 

the work and opportunities offered by your sponsors 

and partners. 

Your football club 

in 360° 

CONNECT
Employees, employers and mentors 

EXPERIENCE
Students learn the roles and career journeys of  
staff and players, through interactive Q&A 

DISCOVER PARTNERS 
Sponsored industry and community zones  

CREATE
Deliver guided activities and live briefs. 
Students express ideas and showcase work

 A permanent destination, accessible on any device. 

Continually updated with new content, experiences, challenges and opportunities.
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https://youtu.be/Yv-Nqf6-LK0?si=qbFI1rnypyVaotwZ


Click to play - see how visitors move through and interact within a 3D environment 

    One immersive platform. Different communication objectives. 
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FLUENT MEDIA x UPS

Turning a complex story into a 
world people could explore. 

When physical exhibitions were unavailable, 
Fluent Media worked alongside Engine 
Creative to create an immersive 3D pavilion 
for UPS - giving global audiences a new way 
to explore its vision for the future of logistics.

INTERACTIVE LEARNING 𑇐 VIRTUAL GUIDES 

𑇐 AI SUPPORT 𑇐 ANALYTICS 𑇐 UPDATED CONTENT

12 unique business zones 455 seconds average dwell time35,000 sq ft innovation space
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450k Attendees 

Results:

http://www.youtube.com/watch?v=Yv-Nqf6-LK0
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Give businesses more 
reasons to  get involved.  



Stronger partnerships. New relationships.
Build on existing sponsorships and open conversations with new business partners.

Showcase the people and stories making your club a catalyst for aspiration and opportunity. 
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Start with one focused project.
One employer. One cohort. One real challenge. 

Start at a scale that works for your club. Build on what we learn. 11/13
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How could we fund it together?



          Letʼs shape a  first project.

contact@fluentmedia.co.uk 

www.BehindTheGoal.co.uk 

www.fluentmedia.co.uk 

mailto:contact@fluentmedia.co.uk
http://www.behindthegoal.co.uk
http://www.fluentmedia.co.uk

